CREATIVE BRIEF:

TITLE OF SHOW:

CONCEPT OF SHOW: 

What are you trying to achieve creatively with the work?

Position your work within your discipline historically. What artists or movements have influenced your work?

What is new and exciting about the project?

What are you trying to accomplish being a part of the [Inside] the Ford 2011-12 Winter Season?  Specifically, what were your motivations in applying to the partnership program?

Who is your target audience? Is there more than one for your event?  What is your current relationship with these audiences?

What drives/attracts your core audience to what you do?

How do you communicate with your audience (i.e., how do they find out about your shows)?
What about your show/artist(s)/ensemble(s) will interest your target audiences and the media?  What are the stories behind your event?

PERSONAL OR CREATIVE BACKGROUNDS OF COMPANY including AWARDS, HONORS, DISTINCTIONS:

(This information should be factual; if you include phrases like “hailed as the best…” back it up with proof of recognition—critics’ quotes, awards, etc.  Be as specific as possible.)

What sets you apart from the other theatrical events going on around town or how are you similar? Know your competition. RESEARCH YOUR SHOW DATES IN ADVANCE TO KNOW ABOUT COMPETING THEATRICAL RUNS.

What will audiences see? Hear? Experience? BE DESCRIPTIVE.

How will your promotional campaign reflect the tone of the work/evening?

Position your work within your discipline historically. What artists or movements have

influenced the work of the ensemble, the work of the playwright?

National angle (U.S. premiere? collaborators from other cities working on production,

etc.):

Local angle (West Coast or L.A. premiere? L.A. an inspiration for the work?)

Cultural angle (is there a specific cultural tradition or traditions related to the play?):

Novelty angle:

Is the work topical? Any connections to current/world events?

